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4 Food Business Line

Periodic Press Translations from ATO Tokyo Vol 1V, Issue 60 December 1-15, 2004

Retail/Wholesale

Daie Corporation garts sdling Jgpan's first imported beef containing certification for “JAS
production information” on November 17, hoping to revive consumers trust in imported
beef. For example, beef produced in Audrdia by Nippon Meat Packers, Inc. will have
production records which can be traced back by the consumer on Nippon Meat Packers
webgite. Prices will be 20 to 30 percent higher than other beef from Audtrdia (a11/27)

The Aeon Group’s Jusco Supermarket sores will be usng the cetification for “JAS
production information” on domegtic pork sold a 39 locations beginning on December 9.
This follows implementation of the second phase of the tracegbility law for domestic besf.
(see JA4094). (a12/9)

The world's second-largest retailer, Carrefour SA of France, is consdering leaving the
Jopanee market by sdling dl eght of its dores after four years of operation in Jgpan.
Carrefour has dready tapped Wal-Mart Store,s Inc. and severd loca supermarket chan
operators, including Aeon, as possible buyers. (1 12/3)

Food Service

According to the November sales results reported by Yoshinoya D & G it showed a decline
of 34.6% on a same-store bass compared to the same month last year. Their pork bowl
campaign, which ended in October, atributed to a lower number of customers in November.
(a12/3)

According to the Japan Food Service Association, the price for eating out paid by each
customer in October increased by 4.6% compared to the same month last year. Consumers
seem to sdlect high quality menus and order an additiona sde dish item. The Food Service
indudtry is expanding sde dish menus and menus that offer particularly etractive ingredients.
(a12/7)

Mos Food Services Inc., a high qudity hamburger chain, will sat experimenting with the
management of production higory information for the beef a three sores in Tokyo. Mos
uses beef from New Zedand for their hamburgers, which means that they are not ligble for
beef traceshility law, but they believe that offering the traceghilitity information will goped to
the consumers demands for safety. (b 12/3)

Food Processing/New ProductsM arket Trends

While discussons are ongoing in the Jgpan Government regarding recapturing lost revenues
under the current structure of the liquor tax, mgor beer companies have been ready to ether
introduce new brands or revamp current main brands. In addition to beer, the other beverage
categories are considered, including happoshu (low mat beverage) and the new lowest price
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leader category or ‘beer-tast€ beverages, which may contain neither barley nor malt.
Sometimes referred to as the ‘third beer’ in the industry, one such ‘beer taste’ beverage by
Sapporo Breweries, Ltd., uses a protein from peas procured from Canada or Begium.
Expectations are that dl four mgor Japan breweries will have ‘beer tast€ beverage products
on the market. For tax purposes, ‘beer taste€ beverages are consdered neither beer or
happoshu. (a 12/4)

Food Safety/Consumer Awar eness

— A catle deder in Hokkaido region who replaced non-pedigree cattle ear tags with those for
pedigree cattle was arrested for violating the Beef Traceability Law. (a12/8)

— Bacteria contamination beyond the standard for tap water was found in bottled mineral water
sold by Daichi, afood ddlivery company in Tokyo. (a 12/3)

— MAFF finished the guiddine to promote introduction of tracesbility guiddines to the
domestic poultry industry. (b 12/3)

ATO/Cooperator/Competitor Activities/'Trade Shows

— UK Food Association’s trade mission to Japan supported by UK Trade & Investment (UKTI)
visited Japan to find business partners to expand their market in Jgpan. The members of the
trade misson included companies carrying organic processed foods, sauces and spices with
no additives, preservatives or atificid colorings, soft drinks with no additives, preservatives
or artificid sweetener; and adcohol beverages. (f 12/16)

— The California Table Grape Commission conducted a tasting seminar in Tokyo targeting
working women to emphasize the hedth benefit and that they can receive from edting the
whole grape without peding off the skin. (f 12/16)

— American Soybean Association held the 20" American Soybean Quality Prospect Conference
in Tokyo. U.S. soybean production and qudity in 2004 and, Soybean Rust disease were was
discussed. (f 12/2)

o3 Sour ces

(& The Japan Economic Newspaper (b) The Nikkei Marketing Journa
(¢) The Japan Food Journd (d) The Beverage & Food News Commentary
() The Japan Food News (f) The Food Industry News

(g) Nihon Keizai Shimbun

DISCLAIMER - Food Business Line is derived from major Japanese news wires, mass distribution press, and food
industry newspapers and magazines. Inclusion of an item in Food Business Line does not imply agreement by USDA
or U.S. Embassy/Tokyo; nor does USDA or U.S. Embassy/Tokyo attest to the accuracy or completeness of the
translation of the newsitem. ATO Tokyo cannot further translate or send source materialsto users.
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